League Table 2021

5'" ANNIVERSARY






#SportOnSocial

Jonny Murch

CCCCCCCCCCCC



how we determined the ranking




International Federation 2021 2020 change International Federation 2021 2020 change

2 -5 v
2 A

2 A 1 A
2 A 3 A
4 Vv 1 A
1 A 2 A
-5 Vv 4 A
5 A 14V
2 A
2 v

9 A -12

6 A -9 v
2 A -8
2 v
-5 Vv -5
7V -4



Volleyball World BWF

World Athletics FIG

WKEF FIS



8 tactics used by
IFs to engage fans

archive content
fantasy games
athlete stories
virtual events
memes
lockdown challenges
awareness campaigns

compilation videos




Volleyball World

It’s been an incredible year on social media for Volleyball World - top of the League Table and 7t on
Instagram and Twitter. What is key to this success?

You’re very effective at working with players and other influencers. What tips would you give other IFs that are
trying to do the same?



Kiara the Volleyball dog was one of the year’s stand-out content pieces. Why do you think it was so successful?

What role has technology played in your success on social media?

You use a lot of archive content. How do you ensure it remains fresh and relevant?
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overall platform analysis
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IFSC

Have you already seen an impact on your social media as a result of your Olympic inclusion?

What opportunities do you think Olympic inclusion will bring to the sport of Climbing?

In one word, describe the past 12 months
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Facebook growth

1.9X average daily posts

32% decrease

50% of posts were video

48% in 2019

8% average growth rate
15% in 2019

1% increase in

engagements per post
average 440

25% fall in average
engagement rate

0.3% average engagement rate

12% increase in

views per video
23.8k views per video




Facebook

50%

34%

14%
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FIG

FIG experienced significant fan growth on Facebook, Instagram
and YouTube. What was key to this success?



What does FIG have planned in the build-up to Tokyo 2020?

In one word, describe the past 12 months ...
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BWF

What has been the key to your success?



You produce a lot of content - how do you ensure that it is always of high quality?
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Instagram analysis
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engagements

1.4 average number
of daily posts

1.8 in 2019

32% of posts were video

40% in 2019 24 % average growth rate
69% in 2019

46% increase in

engagements per post

4.0K average engagements

29% fall in average
engagement rate

2.5% average engagement rate

55% increase in

views per video

17.5K average views




growth

+31k
88%

2.2m
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personalities



support



100k

UWw

‘Wrestling Legends vs. Stars’



100m+
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top-performing

What was key to your success?
How do you ensure your content cuts through the digital noise?

How will you approach social media in the build-up to the Beijing Winter Olympics?






International Federation 2021 2020 change

> <« >



3.2X average number
of daily posts

5.6 in 2019

live feed

6% average growth rate
11% in 2019

2.8K average fan growth
5.6k in 2019

31% fall in

engagemens per post

an average of 36 engagement per post

engagement
rate halved

0.1% average engagement rate




growth

18% 38.2k

16%

14%



engagements
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UCI

UCI improved its #SportOnSocial ranking on each social media platform. What was key to this success?

UCI events have started to return. What are you doing differently on social compared to pre COVID?

What social media platforms will be key to UCI over the next 12 months?
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2.8m

19% average growth rate
50% in 2019

engagement rate
remained at 0.2%

60% fall in 55% decrease in video

videos produced views of new content

f 33.2k to 13.4k f 887.9m to 395.6m .
= . ol 5 channel views fell by 26%

from 1.8bn to 1.3bn

views per video
increased by 10%

from 23.0Kk to 25.2k




virtual events

432.0k

87.0k
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13%

1.3k
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YouTube

30%
50%

22.6m



What was the rationale for rebranding to WTT?

How have your fans responded on social media to the rebrand?



How did the rebrand impact your social media strategy?

What advice would you give sports that are considering a similar type of rebrand?

What’s next for WTT?

How will you use the Tokyo Olympics to capitalise on the new WTT brand?

In one word, describe the past 12 months ...
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TikTok

Why is now a perfect time for sports to be on TikTok?



How does TikTok differ from other social media platforms?

What is key for sports to be successful on the platform?



If you could give just one piece of advice to a sport considering a presence on TikTok, what would it be?

What have you got up your sleeve for Tokyo 2020?

In one word, describe the next twelve months for TikTok ...



10 tips for
success on TikTok

ensure your content is a good mix of created,
co-created and curated

create and engage with hashtag challenges

music is the beating heart of TikTok

you don’t need an entire production crew

make friends at TikTok HQ

capitalise on the Creator Fund

(really) understand how to use Paid

get to grips with the algorithm

it’s essential to use TikTok Creators

don’t obsess about how often you post







WE weibo

6.1m



1.What is your China strategy?

2. Weibo account operation

3. Registration and verification

4. Brand profile

HiE we



5. Content posting

6. Will Chinese athletes participate?

7. The inside track

8. How does Weibo support broadcasting of your event?

9. Will it help attract Chinese brands and potential host cities for my sport?



call us

email us

check out our website



